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     Module : Research Methodology

THE QUESTIONNAIRE
       The questionnaire is a research tool used to collect qualitative and quantitative data. It is a set of written questions. The questionnaire may include close-ended questions, multiple choice questions and open-ended questions.  According to Cohen et al. (2007, p. 336):

The ordering of the questionnaire is important, for early questions may set the tone or the mindset of the respondent to later questions. For example, a questionnaire that makes a respondent irritated or angry early on is unlikely to have managed to enable that respondent’s irritation or anger to subside by the end of the questionnaire.

Therefore, the form of the questionnaire is important.
General guidelines:

- The questionnaire should be short and simple

- The questions should be simple.

- They should be clear.

- They should move from closed questions to open-ended questions.

- There should be a balance of questions that ask for facts and opinions.

- The researcher should consider the reading and writing abilities of the respondents.

- The researcher should ensure that the respondent knows how to reply like circling, ticking or writing.

- Piloting the questionnaire is necessary.

Advantages: 

- The questionnaire helps to collect data in an easy and economical way. 

- The questionnaire may be more representative.

Disadvantages:

- The questionnaire is employed when the informants are literate.

- Some persons may return the questionnaire without answering all the questions.

- The questionnaire may introduce bias.
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